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The purpose of this policy is to provide
guidance to all team members of Oshkosh
Corporation and each of its subsidiaries
(collectively referred to herein as the
“Company”) regarding giving and
receiving gifts and entertainment.
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SCOPE JEH
This policy applies to all team members, ABUHE T A F A RS R . BN 5
officers, and directors of the Company. FEH,

Departmental and regional policies may
be more restrictive in which case team
members are required to follow the most
restrictive policy.
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It is important to note that this Policy
provides general guidelines around gifts
and entertainment. Team members are
encouraged to contact the Global Ethics
and Compliance team with questions
regarding receiving or giving gifts and
entertainment.
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This Policy does not provide guidance
related to political contributions in the U.S.
Guidance on political contributions can be
found in the policy on Lobbying Activities,
GBL-POL-LGLOO7.

TEUAT

= b5

HsA

ABFORIRAES S FHBURIBFAM RIS, K
fife T, WS W “Hrilissh” BUK
GBL-POL-LGL007,

» Accepting and Giving Gifts between

Team Members

> BNk A 2 (8] 3 S AN B AL iy

» Accepting Gifts from Business
Partners

> s SRR AL dh

> Accepting Entertainment from
Business Partners

> s SRR Fr
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» Accepting Benefits Related to
Business Events (Conferences,
Advisory Board/Committee
Meetings, Business Partner Visits)

> R EWSES (S Bl & R 2/
LRl BV AR
(A1 23

» Giving Gifts fo Commercial Business
Partners (Non-Government Officials)

> SR CEBURE 5D $2 4L

» Giving Gifts 1o U.S. Government
Officials

aa
> [FREBUEE AL b

> Giving Gifts to Non-U.S. Government
(Foreign) Officials

> [ dEEEBUN (EAM B oA

> Providing Entertainment to
Commercial Business Partners (Non-
Government Officials)

> SR CEBURE 5D R4

T

> Providing Entertainment to U.S.
Government Officials

> [FSE EBUAE R IHA

» Providing Entertainment to Non-U.S.
Government (Foreign)Officials

> [FAEREHBUN (FEAM BRI BHA R

» Documenting Approved
Expenditures and Reporting
Improper Offers

> JCSRHEE A S AR S AS 2 R A A AL S
A FE

DEFINITIONS

& X

Cash/Cash Equivalent — Includes physical

currency, checks/cheques, prepaid cards,

gift cards/certificates. This does not
include in-store credits for Company
merchandise that comply with other gift

guidelines and are not convertible to cash.

P/ IeFEMY - WRRSEwm. SR,

Tt ALs R/ AL . IXANEIERT G HABAL
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Business Entertainment — Meals, tickets to
events (such as the theatre or sporting
events) or outings (such as golfing or
hunting) where the business parther and
team members are both in attendance to
build goodwill and enhance business
relationships.

RS IHAE - NSRRGSR M
BERGEEE . TEENTEE (RIS A B 3R 9 5L
b 55K AN B AR 2 I Ah s Sl (e T

R RERESFSS) o

Business Partners — Customers, prospective
customers, suppliers, prospective suppliers,
dealers, distributors, sales agents,
consultants, and any person with whom
the Company does or may do business.

WS SRR - &/ e BRI
IEEOENT . R R AR,
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Fair Market Value — The retail cost you
would have to pay to purchase the item.
If the fair market value is not known, then
its value may be estimated based on the
retail cost of similar items of like quality.
The fair market value of a ticket, fee, or
invitation to any event, recreational
activity, or other entertainment is the face
value of the ficket. Note that the dollar
value of any amenities offered (like
parking or additional buffet, etc.) must be
added to the face value to capture the
total fair market value. Fair market value
may not be the ticket price for special
events (like the Olympics, World Cup or
Super Bowl, etc.), but rather, is the value
the general public would pay to attend
the event.

WA SRUE - TSR AT S
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Gifts — Anything of tangible or intangible
value. Meals, fickets, events, and other
forms of entertainment where the business
partner is not present is a gift rather than
business entertainment since no business
activity is taking place. Gifts do not
include charitable donations (given to non
profit or not for profit entities). Gifts do
include items given to non-charitable
entities (for profit or commercial entities).

tlih - ARFTEAHBEEEIMMEN . &
i TS iEsh AL SS SRR FEA S IR AR
AT AR T AL, AR SR, BOAA
RAARMTENLES . AL A EFE IR (35
ML ARE MR o AL BIEIR At AR 24 Sk
A CER BT SAE) B .

Monetary Thresholds — Monetary thresholds
are set for both accepting and giving gifts
and entertainment. A giftf must not
exceed a fair market value of $100.
Business entertainment must not exceed a
fair market value of $250. Guidance for
situations above these thresholds can be
found in the applicable policy sections
below.

Tem EIR - SRR SR AEAL dh A Ay
ST Be A EIR. ALd AR 100 3G
Wit fetfE. mis it AR 250 5
TR S E . A IR XA R IR 5 L
HIfEFE, HS PARBORK LR AT

Non-U.S. Government Officials — The
definition of non-U.S. government officials
as used in this policy is meant to be very
broad. It includes any officer or employee

EXHEBUFE R - ABERHXAEREBUGE
RE XARTEZ o BB A7 231 [ 5
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of any non-U.S. government or
government-controlled entity (including
any department, division or agency of
government), or any state-owned or state-
controlled entity, from the local to the
national level. Non-U.S. Government
Officials may include, for example:

e ) S P O T A e . BT 5%
CIIERTE

Officers and employees of public
institutions, such as notary publics,
lawyers, teachers and doctors

NINE R 5L, Bl AuEA
IR, BUmAEE

Companies under government
ownership or control, even if the
companies are operated like
privately owned corporations (e.g.,
government-controlled joint
ventures)

HIBUR T AT Bz (A ), B A 22
AN E Ak —FEIEAE (B, BUFE
IR R )

Members of royal families

An officer or employee of a national
or international public organization

Part-time workers, unpaid workers,
and any person acting in an official
capacity (e.g., a celebrity
ambassador for UNICEF) on behalf
of a government or public
international organization (e.g., the
United Nations or World Bank)

AR T, KH R, URCLE T S0
(flgn, BREEJLEE 42 (UNICEF)
P14 NRAED AR B B E Fr s L2021
(flan, BeE EE AR TR
far N

An employee of any business that is
owned or controlled by the state or
government in any way (e.g., state-
owned entities, state universities,
public schools and hospitals, or
state-controlled media)

1 ] 2% BRBURT ME AR 5 U0 B i
fEATAV e 01 (B, A S, M
SEREES AL RE,  BRIE S A% ]
IR

Any political party, official or
candidate of a political party, or
employee of a political party

A B AR 38 N BRI i
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Sponsorship-Non-Charitable — A
sponsorship is the act of supporting an
event or activity and can be chartable
(given to a charity, non-commercial, not
for profit or non-profit organization) or non-
charitable (given to a for profit or
commercial entity). Providing items for
give aways or raffles/lucky draws at
holiday parties or other special events to
for-profit entities such as our customers is

considered to be a gift and must follow the

guidelines of this policy.

ERED) - BRSO RFEEEES AT
N, AIRENZERE GRS BN, ARk
Pey BEAFERMALD AR EIER BB E
APEBREDL AR o FER R & B AR RS
g, AERATH R S E R SEAR SR AL A B
A/ FEIE R YR AL AL A, TR S
ZINI G IR RS DR

POLICY

BUR

The exchange of gifts and entertainment
may be an appropriate business courtesy
under limited circumstances. However, it
can also create divided loyalties,
inappropriate influences (actual or
perceived), violations of our business
partner’'s company policies, and violations
of laws and/or regulations.

FEARMTELT, BARRAAL AT A rl fE R
—ME SR SAL . HE, XthaFEUEIR
MR AN BRI (SEPRERETR) , 36
JRBAD S SRR A AT BGR, PR3
AN/ BRI L o

e Our Company competes fairly and
ethically on the merits of our
products and services. Likewise, our
business decisions should always be
made in the best interests of the
Company.

o IRATR T AT S AR S5 AL 21
S 555, FRE, RATAIML 55k
FRAB LG 2% T2 ] PR i M) 2k 1 18
.

e Our Company prohibits offering,
giving, or receiving gifts and
entertainment that are infended to
gain a competitive advantage or to
influence business decisions.

o ARAFZEILIRAL, 4T EiET Bk
o L3 B M b 55 R SRR AL it A

o

e Offering, receiving or providing gifts
or entertainment that are excessive,
frequent or inappropriate can be
damaging to our Company, harm
our Company's reputation and
create actual or perceived conflicts
of interest.

o Vrifi. HOZEGRMEE. MEEAIES
(AL it A ) RE AR AT A+,
BEAFMFEE, FRGRSEbRe R
RN RULEAS
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e Gifts and entertainment shall only be
given if permitted under local laws
and by the recipient’s
employer/government entity.

o ALMARRE AR IR, DR
0/ BUR SEAR ST VRIS O T 42
o

e Itis never appropriate for a team
member to solicit gifts,
entertainment, or anything of value
for themselves or anyone else.

o HIBAR 52N H S ERAE A HoAth N2 HUAL
fin KA BT AT D VIAEAEAT 5 5L B AR
REAEIEN

&

e Where the policy requires pre-
approval but circumstances do not
provide time to obtain the prior
approval, then a request for
approval must be obtained as soon
as practical after the gift or event.

o UWURBURIORHUCHEAE, (B4 ZI 0L
NIEIR R SRAG IS HE, A S AL
i B B R A JE RARERAF L AE

Accepting and Giving Gifts Between Team

[ B\ 57 22 [ 2 52 RO B AHEAL iy

Members

Team members may provide and receive
unsolicited gifts (including cash and cash
equivalents such as gift cards and gift
certificates) between fellow team
members (including from leaders to team
members) as long as the gifts are in good
taste, reasonable and appropriate, paid
for by the team member and not
expensed to the Company. Under certain
circumstances, it may be appropriate to
provide a gift and expense it to the
Company. In these circumstances, refer to
JNT-POL-FINO12, Taxation of Employee
Gifts, Prizes, and Awards for guidance, as
well as GBL-POL-TVLOOT — Business Travel &
Expense Policy and business unit specific
policies/procedures, as applicable.

FBA R 2 2 (8] CELHEAT S AT BA AL 52D AT LASE
KZREAE LR Z AL (BRI 4R
MM, wslsh RARLTE) , Aifdeixt
AL R RISk, SHEHEY, HPFEAH
BN 1, A A B A& . fERLSE LT,
W] LLFE A | R H 5 F BTS00 I tal i . 78
P& T, S JNT-POL-FINO12 - 51T
ALih s A BIAERLFIFE S, PAK GBL-
POL-TVLOO1 - 74547 A1 2 FH SR Sl 45348
IR e FIECE /2 (am&E D .

Accepting Gifts from Business Partners

B2V 55 EAEAREE AL

While it is customary for some business
partners to occasionally give small gifts to
those with whom they do business, it is
important that these gifts do not affect a

S T 55 S AR AR AR ST BT 7K 1) 5 Al AT 1A
M S AER I ANMEIE ML, (H—EAREILIX L
AL b 5200 [T A B8 53 (LR, ik A e 75
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team member’s business judgment, or give
the appearance that judgment may be
affected. Accordingly, it is important for
team members to be careful when
accepting gifts. It must be clear that the
person providing the gift or entertainment
is not frying to influence or offer an
inappropriate token of gratitude for a
business decision or transaction.

I —RE BN IR, SEOEAL A R A Y
NFFARR 2N, B AANE =4 (1 05 K 72 A7
MR FE AL 5 o

Acceptance of gifts must be in
accordance with this policy and with
applicable regional or departmental
policies or local laws that may be more
restrictive.

BAZAL L ANT G AR, LLR] BE I %
(38 DX Sk 1 BOR Bt iR

Gifts include:

e Tickets to sports, music, or cultural
events where Company team
members and representatives of the
business partner providing the tickets
do not attend the event together

WE . FRBCCIESI T TS, $R4E]
Z o w5 BB R 52 AV 55 SR AR AR L
A—ESINiEs)

¢ Merchandise such as gift baskets,
wine, clothing, mugs, pens, and
other collectibles

o L, WALEE.
M AT

HEW. R3S
AT A

e Travel or lodging not associated with
a business conference, meeting or
event

o LRSI
ERE

U EGE B IR A RAT 5L

e Favorable terms or discounts on @
product or service or free goods or
services for the team member’s
benefit that are not otherwise
available to all Company team
members

o KABIBAFG GidEA = BT BB 5
HRRE) EAZHI A i BRI AR 55 A
RSN, Y B A Ok 55

e Any item of value including, but not
limited to, any expense paid on your
behalf (e.g., personal travel, child’s

o [EMAANY), BIEARTLAER 4 X
SCAFRAET SR (Ban, D ARAT #
TR BEEIRIT DO B

fuition, mortgage payment) or use of A SR f A
equipment, vacation home, etc.
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Team members may accept gifts from
business partners outside of the Company
provided the gift meets all the following
criteria:

1 BA 8 53 T ASE 52 28w B 55 A AR A P S A3
AL h, HTEERAL AL T HI P 26 AF -

e Is of nominal value (total fair market
value cannot exceed $100). Gifts
exceeding this amount should be
retfurned with an explanation of
Company policy, if practical. Should
circumstances arise where qifts are
received and cannot be returned or
returning gifts would cause offense
within the context of local custom,
contact Global Ethics and
Compliance for disposition

o MMAMRMK (BHHARMMEAFHIT
100 £jo) - WRAAT, #id &R
AL R IS IR UL A F UK . an B B
W2 BIAL Al TETRIB R I 0, Bl 12 R
M), BRALMSEIREN, EBE
RAFREME S AT E

e Isnot given to influence judgment or
create the appearance that the gift
giver is entitled to preferential
treatment, an award of business,
better prices, or improved business
terms

yu

o L TALANINH AN TR, BY
IENEAEALE A2 IS, 3R
k55 A2 AL R B A Y
e Mk 2% A

e Would not embarrass the Company
or the gift giver if disclosed publicly

o WRRNITPFE, AibnmlsussLE il

fiN

e |sunsolicited and infrequent in
nature

o AFEHRMHAAZLE KL

e Complies with any specific limits
established by local law, local
management, or departmental

policy

o FFEMMUAMEL. HHUE R B TEUOR
FLRE A AE TRy 5 B 1

e Is not cash or cash equivalent, and

o JFIEMEHIMEFENY, JFH

¢ Would not prevent the recipient
from awarding business to one of the
gift giver's competitors.

o« ARMLEALBMEZEALE T IE
FTES AT

If a gift is received that complies with the
policy guidelines, but the receiving tfeam
member is not able to use the gift, the

U RSB AL S AT B BORAE I, (B3R 32 AL A 1
BNl A TE iR AL s DU FAT A RS 5% 3R
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team member should return the gift, if
practical, or contact Global Ethics &
Compliance for proper disposition. It is not
appropriate or permissible for team
memobers to sell gifts received for their
personal financial benefit.

wALE (AT, B e RGEE S A R
R, UBHMT@E L. BIAK R N TAAs
G RS 3 AL i B R AN B IE AN ST VR

i

Accepting Entertainment from Business
Partners

B2 55 SRR B

Business entertainment is any event where
the business partner is accompanied by
the team member. This includes, but is not
limited to:

7 55 TR A A2 T T DA R SR B FoLk 35 S VR AR it AT

HAEMES) . X EFHEAMIRT

e Meals

o B

e Sporting, music, or cultural events
where Company tfeam members
and representatives of the business
partner attend the event together (if
the business partner is unable to
attend, refer to guidelines above for
receiving gifts)

o N BN A 5 SRR AR i
SRS . HARECES (bl
Sk ELES N, WS EmA

W2 AL IR RS )

Team members may accept business
entertainment offered for legitimate
business purposes, such as building
goodwill and enhancing relationships with
business partners. Team members are
encouraged to use good judgment
regarding consumption of alcohol as part
of entertaining.

I BA s 53 7T ASE 32 Y 1 B i ol B T S AL
T S5 AR B s S e R R T AK P R
KFRo M TR AIUEE, BAT1E0 TR

(B FH RGBT

Acceptable business entertainment must
meet all the following criteria:

A2 AT 55 4 A 6 806 A2 T A1 A SR A

e |sunsolicited and infrequent in
nature

o AFEHRMAAZE KL

e Isreasonably related to a legitimate
business purpose (e.g.,
accompanying a business partner to

o SEEMRENAKEEMIS (i, B
[l AR A2 IR e / 4 & 3 s el i 7S

i 55 A )
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a theater/sporting event or
attending a business meal)

Is not given with the intent to
influence business or to secure an
improper advantage (e.g., bribe,
payoff, or kickback)

SRHERT H A E MY 55 BUERBUAS IE 24
Al (Bilton, W% (Rl ERIE)D

Does not create the appearance (or
implied obligation) that the giver is
entitled to preferential treatment, an
award of business, better prices, or
improved business terms

Ak N9iAS (B RA LEAED kr
FEAMNEZNELE, P, =%
SEAJE A B A B A R B T L 2R A

Is in good taste and occurs at a
business appropriate venue

A REFRIEIR, HAEE G/ 5EaIN
it AT

Is reasonable (fair market value less
than $250) and appropriate in the
context of the business occasion
(business entertainment that is
greater than $250 must be
approved in advance in writing by
your team leader/supervisor and
Segment General Counsel)

“H (WA R EARR 250 %)

HFHARSHERRESN Giid 250
IR TCH T S5 AR A AL 2R 5515 21 F35 1 T BA
5T N/ T TN SRR
LD

Is not during or near negotiations
with the business partner

AEER AL 25 (P EERT RIS, S
YA R 7

Would not influence, or appear to
influence, our team member’s ability
to act in the best interest of the
Company; and

AL NG 2 50 BATT ) HIBA
J A HE T 2 R A e d KA R H AT S
isess; JHH

Complies with any specific limits
established by local law, local
management, or departmental

policy.

Fre bR 2 B EE UK
FLAE A AR TRy 5 PR 1 o

Accepting Benefits Related to Business
Events (Conferences, Advisory
Board/Committee Meetings, Business
Partner Visits)

R 5WETER (£

JO i) 22 0 2/ B A

=W S SRR AR 28
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You may accept an invitation for free or
reduced cost admittance to a business-
related conference, briefing, seminar, or
training session; Company authorized
advisory board or committee meeting; or
other business event hosted by a business
partner or industry group provided fair
market value is less than $250 (greater than
$250 requires approval in advance and in
writing by your leader/supervisor and
Segment General Counsel) and meets all
the following criteria:

T DA 2 4 B B VA REAR 1 2% 2 In 5 . 554
REGEW ik B2 B IR FE B 17 s
NARIIENE BB R A=W Bl
55 B AR A BAT ML £ P 3 70 ) Bt e A 50
HHT RN ST~ e irE T 250 oo
G 250 oo 7 B SERET/ L8 M
Sl B A R (T D, JF HAA S
IV SR

e |s offered to other participants or
businesses on the same basis

o LUMIRIRIARIESE (S At 2 538 Bl

e |sunsolicited and infrequent in
nature

o ArEFHERMHAZLH KA

e Isrelated to a legitimate business
purpose (e.g., not solely a meal
and/or refreshment with networking)
and

o SEEEMENLA AR (B, AU
FEMZ AN/ B HEC R, IR H

e Is neither a real nor perceived
conflict of interest arising from
acceptance of the offer.

o FARZIXFPILEREA 2 A S BR A 2d
K, WARIEANERAA R,

You may accept local transportation from
a business partner when it is connected to
your official Company duties and the
expenses are reasonable under the
circumstances. For example, local ride
sharing for business purposes is permissible.
You may not accept costs for a hotel that
is within reasonable commuting distance
of your business location that are paid by
the business partner. Accepting expense-
paid fravel (transportation and lodging) for
travel to/from out-of-town events is not
allowed without prior written approval of
your leader/supervisor and Segment
General Counsel.

W ARAEAE A R B IE A ST G, I HLAE IR
oL S A H, AT DR ML S SR
ROEA @ B, TRk H rg ke —
2T SO VPR . R SR B B S Al 55 A A PR
B N, ARSI S5 SRR RS
R 2 Y . R/ 38 Ak
S AR AT RTALHE, AN Fe VRS2
2Nl SR AR WU 2 iR T (RE A
i) .
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If you are asked to be a speaker or
presenter at an event, you may accept
free orreduced cost admittance as long
as your leader/supervisor approves in
advance. You may accept lodging,
subsistence meals and transportation
associated with the activity with prior
approval by your leader/supervisor and
provided that:

IR IR AR s T e, R B
T/ EEFESMNE, TR G 2 B (1
ApFr. WEAG/ T8 HEHE, ] DI
S IE S RIS . R 2, H
I $ 2 -

o The offeris made to other
participants and/or businesses on
the same basis

o XFMEE AR brHER e M2
B/ EA

e The activity has a legitimate business
purpose

o IZIHENHEAGIEIIELH K

e There is no real nor perceived
conflict of interest arising from
acceptance of the offer; and

o FARZIXPPILEREA 27 A bR A 2
R, WASIEARAAEMEMR; JFH

e The offeris not excessive or
unreasonable for the totality of the
circumstances.

o XML AN PG DUERA S R AN
HH.

You may not accept honoraria or other
cash compensation.

R T AR 2 AL B AR < 1

Giving Gifts to Commercial Business
Partners (Non-Government Officials)

[k 55 SR KA (IEBURE 5D R HEAL i

Occasionally, offering gifts to business
partners may be appropriate to strengthen
relationships or comply with local customs.
Company team members may offer gifts
to business partners outside of the
Company for legitimate business purposes,
such as building goodwill and
strengthening working relationships (e.g.,
holiday or ceremonial presentations,
service anniversaries, retirements, etc.),
provided the gift meets all the following
criteria:

A, Oy 7GR A BGENY Hi )G, W BLA
WS EARAKAESR HEAL it o 2> =) FHTBA RS 53 AT A
RPN A R AP N A e (RS s
BEAL S, BN 7R ST R R AN 9 TAE G R
CBiltm, =5 HEALAOEE TR, RS 2
H. GBIRSE , AT Alah vl LU 2 RSP
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e Has fair market value under $100
(preference should be given to
promotional items with the
Company logo)

o WHARMMEAT 100 £IT (R
R o A AR HRE 4 D

e If valued $100 or above, is pre-
approved by the gift giver's
leader/supervisor and Segment
General Counsel. Die-cast models
of Company products and
Company logoed merchandise
exceeding $100 do not require pre-
approval due to the promotional
nature and limited market resale
value.

o NURAMME 100 EjEibl b, NMFEL
AL in IR S/ AR Rk
TSI R i O e e = Y i S )
BN EAR, @ik 100 £TiA
AP T A T A 2 TR A R B A
RTC TR H A

e |sunsolicited and infrequent in
nature

o ArEFHERMHAZLH KA

e Does not violate the policies of the
recipient’s organization

o MR ERZENHABK

e Does not create the appearance of
impropriety

o AL ANTEARAE Y

e Isnot given as a bribe, payoff, or
kickback

o IJFAREONIENG < AR B E I 4E T

e s not cash or cash equivalent

o JFEM GBI

e Isin good taste and would not
embarrass the Company or the
recipient if disclosed publicly

o ATRIFHIMYR, JFHUR AR, A
S F] B A R

e Complies with any specific limits
established by local laws, local
management, or department policy

o FFE LA, HHUE R B TEUR
HLFE AR 5 B 1

Giving Gifts to U.S. Government Officials

[ 56 E BUR B 51 G AL dh

FAR Part 3 and U.S. Anti-kickback Act
prohibit the offering, giving, soliciting or
accepting of “any money, fee,
commission, credit, gift, gratuity, thing of

FAR 25 3 frFSeE (fmlfnyk) 251k PIAE
FA RS E AR A A 43R5
AR LA A B B, R4, 457
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value, or compensation of any kind” for
the purpose of improperly obtaining or
rewarding favorable freatment in
connection with a prime contract, orin
connection with a subcontract relating to
a prime contract.”

REOIER “AEMEH. 2. e, HT.
ity B AT EAETE IR

Federal, state, and local government
departments and agencies are governed
by laws and regulations concerning
acceptance by their employees of gifts,
gratuities, or entertainment with whom
those departments and agencies do
business or over whom they have
regulatory authority. Team members are
expected to comply with the laws and
regulations governing the departments
and agencies with whom they work.

HRFR - MRS BUR BT TR LA 524 SGH 51 T
A2 GIXEEHR I AR T JR ol 55 B2 FL B 11
BT FRAL R IR A A VR R R 205
P BN 52 70 S8 30 5 3 FG T AR P LE 38 [ DRI (1)
PSP

Company policy generally prohibits giving
or offering to give any of these items to
any actual or potential government
customer or representative. Certain

narrow exceptions may exist, including the
provision of promotional materials, modest
refreshments, or items of little intrinsic value.

If you feel these narrow exceptions apply,
please seek guidance from Segment
General Counsel or Global Ethics and
Compliance before offering.

On ) BUR AR B2 LR 1A A ] S B T AE (B
% P ARG T EUK RS AR R . 7R
WG OL T MR BEAEAEBI S, AR SRR AT
B &R R S N A EAR IR o
AR B Cad X b B M oL, 16
FESR At 2 1T 5 [0 F b B A VR A ) B e BRI 72
HE M RE .

Additional guidance is included in GBL-
POL-LGLO0O7 — Lobbying Activities.

N

HAtfg T2 W GBL-POL-LGLOO7 — i iiiF
o

Giving Gifts to Non-U.S. Government
(Foreign) Officials

[ AESE EBUF (E AN B RS AL dh

Please refer to the global procedure for
Hosting Non-U.S. Government Officials
(GBL-PROC-LGL004) and Lobbying
Activities (GBL-POL-LGLO07).

HEEEAIEREBUNE R EERERF  (GBL-
PROC-LGL004) F1ji# 5155 (GBL-POL~
LGLOOT) .

Providing Entertainment to Commercial
Business Partners (Non-Government
Officials)

[k 55 SRR (AEBURE 51D Sttt fr
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Business entertainment can play an
important role in strengthening working
relationships among business associates.
The Company permits business
entertainment when done for legitimate
business purposes such as building
goodwill and enhancing relationships with
business partners, provided that it complies
with these guidelines. Team members are
expected to use good judgment
regarding consumption of alcohol.

e 55 FH ARr I sl m] LAFE I 5l 55 Bk B 22 8] (1 AR
RATTHRIEEEAF o AR X L ] ) iy

e,

N AT A T EE R R H 8 (il

SR E AN HE S S SRR R R AR T fe v

ORI S fr . EUGETTTH, AR 7 NE
BB [P T

Entertaining business partners outside the
Company is permitted only if such
entertainment meets all the following
criteria:

WAL NI PTE RO, A SRV

VA

|
N m AL 55 S AR AP -

e Has fair market value under $250 per
attendee per event (greater than
$250 requires approval in advance
and in writing by your
leader/supervisor and Segment
General Counsel). The cost per
attendee would not include costs
associated with renting a traditional
business meeting venue.

R4S 5F5 B IESITH A~ RIMER
T 250 €0 L 250 SE ol EE
SRS R4S/ A AL ey A
it je) () F AL D o TS 5B
ANELHE 5 F AL Be i 45 2 U0z AR S 1)
PRH .

e |s not provided with the intent to
influences business improperly or
secure an improper advantage (i.e.,
is not a bribe, payoff, or kickback)

FRAEHEH H B A A 220 55 53R
BOARIE2 Az (RY, JRARMGEIE . o]kl
EE{ip)

e Does not create the appearance
that the Company is entitled to
preferential treatment

AL NG A A B AT 1

Zl

e Isin good taste and occurs at a
business appropriate venue

A REFRIER, HAEE G S5im sl
FridtAr

e Isreasonable and appropriate in the
context of the business occasion
and would not be viewed as
excessive by an objective third party

NS 36 T REIME M, Ao
FWLH S =TT NI
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e |sunsolicited and infrequent in
nature

o AFEINRMHALH KE

e Is allowable by the recipient’s
employer

o RAHAMELVF

e Complies with any specific limits
established by local law, local
management, or departmental
policies.

o FFEMMAHEL. M E HER BB
PLRE AR TRy 5 PR 1 o

Providing Entertainment to U.S.
Government Officials

[ 56 UG B R SRR 5

Federal, state, and local government
departments and agencies are governed
by laws and regulations concerning
acceptance by their employees of gifts,
gratuities, or entertainment with whom
those departments and agencies do
business or over whom they have
regulatory authority. Team members are
expected to comply with the laws and
regulations governing the departments
and agencies with whom they work.

HRFR S MRS BUR BT TR LA 525G H 51 T
A2 GIXELAR I AR T J ol 55 B2 FL B 11
BT RIAL s U R A A A LN 205K
P BN 52 70 S8 5 3 G T AR P LE 38 1 DRI (1)
PSP

Company policy generally prohibits giving
or offering to give any of these items to
any actual or potential government
customer or representative. Certain
narrow exceptions may exist, including the
provision of promotional materials, modest
refreshments, or items of little intrinsic value.
If you feel these narrow exceptions apply,
please seek guidance from Segment
General Counsel or Global Ethics and
Compliance before offering.

N 7 B T L o] 5 B S8 1 OB
%P AR T IR TAE AR, 7
Wb 00 R UL REAPAEBISh, ELIEHRA (b
B BRI SR A R
R I CIE R b B IS UL, i
FEHR A1k 2 0 Sl 0 2V T ) 2 4 i
SAMMIE RIS

Providing Entertainment to Non-U.S.
Government (Foreign)Officials

[ AR HBUE (HAN) B AR AR
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Please refer to the global procedure for
Hosting Non-U.S. Government Officials
(GBL-PROC-LGLO04).

WEH AR EBUN B AR SRR (GBL-
PROC-LGL004)

Documenting Approved Expenditures and

ACg A AR S AR AN S PR AL il BT

Reporting Improper Offers

All expenditures for gifts and entertainment
must be in accordance with Company
policies and procedures, accurately
recorded in the Company’s books and
records and supported by appropriate
documentation. Appropriate
documentation includes detailed receipts
and documentation of whom the gift or
entertainment was given to and the
purpose/reason. Pre-approval as noted
within the policy should be obtained using
the Gifts and Entertainment Pre-Approval
Form for your Segment. Email approval will
be accepted in lieu of the Pre-Approval
Form so long as it includes all approvers
and details required in the Pre-Approval
form.

L b AR A 1) I A S A 20 4 28 ) IR AT
P, JFHERCSRAE A A KK E AT C S, Jf
BG4 SR o 3 2 0 SO B AR PR AR AT
R BAL BRI 5, BLACH /R A
RSOt R A A BT e b B PR AL A AT AR5 T
JefttER, REPBCRPTR R FsEHtE. R A
TR AL S PUEHE R EOR T St
AVELRAE S, U S VR i 7 BB AR HEHEAR A
etk .

Team members should report to Global
Ethics and Compliance any instance in
which they are offered money, gifts, or
anything else of value, by a business
partner with the intent to receive
preferential freatment or are solicited for a
bribe by a business partner.

P BN RS 5% 12 i) e BRGE 7 5 5 R 75 . 55 A
KA ARSI A8 B 1, 1A PRtk
AL EAE RN, SO SRR IR TS
Bl

REFERENCES
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The Oshkosh Way—Qur Code of Ethics and

The Oshkosh Way — FENTHI (i85 77 Fyife

Conduct

)

GBL-POL-LGLO05 - Anti-Bribery/Anti-
Corruption Compliance

GBL-POL-LGL005 — g%/ Jse Ji& W&

GBL-PROC-LGL0O04 — Gifts, Travel and
Entertainment for Non-U.S. Government
Officials

GBL-PROC-LGL004 —#:15dEE EHBUN B A
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https://app.oshkoshglobal.com/compliance/SiteCollectionDocuments/The%20Oshkosh%20Way/Updated%20Code%20of%20Conduct/The%20Oshkosh%20Way%20English%20-%202020%20-%20CONDENSED%20FILE.pdf
https://app.oshkoshglobal.com/compliance/SiteCollectionDocuments/The%20Oshkosh%20Way/Updated%20Code%20of%20Conduct/The%20Oshkosh%20Way%20English%20-%202020%20-%20CONDENSED%20FILE.pdf
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https://app.oshkoshglobal.com/compliance/PM/_layouts/15/DocIdRedir.aspx?ID=THTMD5JUUWWU-95-836
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https://app.oshkoshglobal.com/compliance/PM/Policy%20Library%20%20New/ANTI-BRIBERY,%20ANTI-CORRUPTION%20COMPLIANCE.doc
https://app.oshkoshglobal.com/compliance/PM/Policy%20Library%20%20New/ANTI-BRIBERY,%20ANTI-CORRUPTION%20COMPLIANCE.doc
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GBL-POL-LGLOO7 — Lobbying Activities

GBL-POL-LGLO07 — W& %N

GBL-POL-TVLOO1 — Business Travel &

Expense Policy and business unit specific
travel policies/procedures, if applicable

GBL-POL-TVLOO1 — P& 55170 3 FHIBCGE Rl
3BT 1REE I ERBUR /R (A& D

JNT-POL-FINO12 - Taxation of Employee

Gifts, Prizes, and Awards

JNT-POL-FINO12 - & T.4L&h-
AEFE

4 S R TR 11

GBL-MAN-LGL0O06 — Gifts and Entertainment

GBL-MAN-LGL006 — %L/ A0E 45 &5 W ] it

Frequently Asked Questions (FAQS)

(FAQ)

GBL-FORM-LGLOO0S - Gifts and

Entertainment Pre-Approval Form

GBL-FORM-LGL006 — #L St A0 ekt &

CONTACTS

BR&AN

Amy Thiel, Director, Global Ethics &
Compliance, 920-502-3225,
athiel@oshkoshcorp.com

Amy Thiel, ARREMESEALM,
502-3225, athiel@oshkoshcorp. com

920-

Heather Kelly, Access Vice President and

General Counsel, 240-313-1811,

hkelly@jlg.com

Heather Kelly, B3k sy gtmin), 240-
313-1811, hkelly@jlg. com

Derek Kritzer, Commercial and F&E
Segment General Counsel, 920-237-4234,
dkritzer@oshkoshcorp.com

Derek Kritzer, F4-AI F&E V3 a4 i
], 920-237-4234,
dkritzer@oshkoshcorp. com

Jennifer Eyler, Corporate Vice President
and Deputy General Counsel, 240-313-
1868 or 920-502-3055,

[meyler@oshkoshcorp.com

Jennifer Eyler, 2] gl E R TEE
], 240-313-1868 BE 920-502-3055,
jmeyler@oshkoshcorp. com

Mike Power, Defense Segment General
Counsel, 920-233-9574,
mpower@defense.oshkoshcorp.com

Mike Power, [ [p55b s yk@miy, 920-
2339574, mpower@defense. oshkoshcorp. com

REVISION (see below criteria to determine
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